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Food and Food Culture
Thesis Question: In the age of social media, does the concept of "dining" even exist? How has social media and digital culture affected our relationship with food as a means to create social bonds?
Introduction
The development of life sciences has led to changes in the understanding of nature and the relationship between food and culture. The aim of research in studying food culture is to enhance the living standards of people. The knowledge gained in food culture increases the cultural approaches of food in society (Nordstrom et al., 2013). The concept of food culture is studied in various dimensions. Multiple factors affect food culture, such as technological advancement. We live in an era where social media plays a vital role in influencing people's lifestyles and culture. A study that was done in the USA on the impact of social media suggested that social technology has a significant effect on food culture. People learn about different foods through social media; thus, social media is becoming a great source of information about food. The impact of social media is so significant to the extent that people who dine at their homes send pictures of the meals they are talking to other people. However, social media have impacted the concept of eating together among people. Social media has changed a lot of aspects of people dining at homes. In most restaurants, the use of technology has influenced most people to embrace out of home foods. However, social media is also known to have an impact on the aspect of having the main meal of the day for many individuals. In generation Y, people like eating food outside their homes in the restaurant, which impacts their dining adversely (Peng, 2011). The advertisements are done on social media impact people to like food from outside. Also, the concept of taking major meals is affected in the social media era. The idea of dining exists in the social media era; however, it is changed from the ancient ages. The relationship of people to food has changed, which has affected the use of food in developing social bonds.  This paper aims at determining if the dining concept still exists and how the digital culture affected the relationship of people to food.
Background Information
In this era of social media, the lifestyles of people have been affected adversely. Social media enables the sharing of information around the world, which has transformed the culture of people. Food culture has been altered significantly among people who use social media. The presence of advertisements and the sharing of information concerning food have affected people in society. Western culture has changed most people in the world. Following technological advancement, European cultures have been widely embraced by different communities in the world. Eating habits and ingredients have also been diffused into various communities (Sogari et al., 2018). Most people in the modern world are used to consuming out-of-home food, which has affected the concept of dining. Dining involves people having a principle meal or meals every day. The presence of food in every place, including restaurants, conference centers, at the workplace, and on the streets, has affected people from taking specific meals at home.
Social media have influenced the concept of consumption of foods outside homes through advertisements, influence from friends, and prominent people. In this era of social media, people eat out of home food more than three times in a week (Peng, 2011). For this generation, media has influenced people to prefer the consumption of food in their homes as they are compelled to eat from outside sources, which are viewed as more classic. The menu relating to food has been affected as the introduction of more food categories are revealed by social media. The dining concept has been affected by technological advancement such as subscription of recipes, ordering of food online, and downloading of menus online. With the presence of social media, information is offered concerning various restaurants where people choose to consume their food. Out-of-home food producers have learned how to use social media to compel people to embrace the consumption of food in restaurants instead of homes. Through the influence of social media, people can subscribe to various packages of food, and they are encouraged to use their credit cards to adhere to these packages, which enables them to consume the foods from these restaurants. The concept of having specific foods to a particular time of the day is affected as people are used to consuming foods at any time from any place. Through the ideas from nutritionists and dieticians, people have been influenced to dine outside their homes for them to have healthy diets. Nutritional advice has influenced people to embrace the culture of eating a small amount of food at any time, which has affected their concept of having specific food. Research reveals that social media is effective in enhancing restaurant dining among people in society. The need for improving brand awareness in the food industry has affected the dining behavior of people. Timilsina (2017) shows that social media enhances casual dining among people positively. Also, the consumption of fast foods is increasing following the impact of social media through the influence which discourages people from the use of food that is meant for a specific time. The presence of cheaper foodstuffs advertised in social media affects the need of people to prepare their food. For example, after work, many people feel tired, and they are influenced not to cook dinner due to the presence of meals that are ordered in the online platforms and delivered to their homes.
Social media and the digital culture has affected our relationship to food as a means of creating bonds. Eating is a significant element for bringing people together. However, the presence of social media has affected the view of people on the importance of food in bonding with other people. In ancient cultures, food was assumed to be a tool that had to be used when people are gathering to create a bond. Dining together symbolized trust and unity as people consumed food prepared by other people. The view of food in the digital generation has changed as it is viewed as an element of sustenance and personal enjoyment. Thus, food is not an essential factor in the digital era for developing bonds and socializing. Social media has taken over the place of food as people socialize and create friendships in online platforms (Sawyer, 2012). The need for physical gatherings to develop relationships has been undermined since communication can be done through video calls and messages. The demand for group meetings and bonds has also been affected as social media have come up with technologies that can handle group meetings and conferences online. Therefore, the concept of dining together to create social bonds have been undermined.
Significance
Food culture is an essential subject of discussion as it entails topics that cover the enhancement of the wellbeing of people. Food is a vital cultural tool as people have various conducts concerning food, which they view as beneficial to their lives. People see food as an element that enhances their wellbeing. In the digital era, the view of food has changed following the occurrence of social media influences such as advertisements and influence form friends. The social media has affected dining because of the presence of various information concerning food culture. The importance of social media has adversely affected food culture among people, which is an important topic to study. Therefore, it is significant to evaluate the impact of social media on the dining behavior of people. Also, social media have affected how people relate with each other in the aspect of food. Food has been known to be an element that helps to form bonds among people. Social media has affected the view of food in society, and the importance of fare in connecting people has been neglected. This is because, in the digital world, the bonds are formed through media platforms, which are seen to be simpler and time-consuming as compared to physical meetings. Thus, this study evaluates the impact of social media and digital culture on the relationship of people with food in creating social bonds. This study will be significant in addressing the effects of social media on food culture, which is essential in revealing how people view food in the digital world.
Thesis
Social media have impacted food culture to a great extent. Dining is one of the concepts that have been affected by social media significantly. The idea of advertisement and social influence from friends and influential people have affected people significantly and the way they view food. Food culture has changed following the behavior of people as they have been influenced considerably. Also, the relationship of people with food concerning building connections and bonding has been interrupted by social media platforms. Watching and reading information from social media affects people on how they view food. Social media is an attractive avenue where food companies and industries promote their products. The concept of dining in the social media era exists; however, it has changed significantly. The idea has been substantially affected by the influence of media platforms and friends. The relationship of people fostered by diet has been dramatically altered as the view of people towards food has been substantially affected.
Literature to Support Thesis.
The online connection between restaurants and customers has changed the behavior of customers concerning food consumption and choices. The increased use of digital platforms in communication between the customers and the customers has enhanced the customer experience in the hospitality industry (Kim, Yoo & Yang, 2019). As information technology develops, the customers' service usage shifts to online platforms. Marketers are consistently enhancing their marketing channels, especially mobile and social media. The penetration of social networks is continually increasing. Social media is known as the most popular platform in online engagements and the expansion of mobile possibilities. Social media has created a novel platform where businesses can connect, engage, and inform their customers. The involvement of customers is linked to actions that are beyond purchasing and consumption of food products. The commitment of customers involves other activities such as the interaction of customers and recommendations to friends and families. The increased use of digital communication has enhanced the customers' experience in the modern era. People in the contemporary world prefer engagement as they believe in instant information by word of mouth through digital platforms (Kim, Yoo & Yang, 2019). Therefore, the social media platform has affected dining in a significant way in the digital era. The concept of dining has changed due to the increase in the advertisements and information concerning food on social media platforms. Dining still exists; however, the behavior of people and how they consume foods have changed. The concept of dining has transformed from inside homes to the outside in the restaurants. The presence of advertisements by various restaurants has influenced people to prefer taking food outside their homes and recommend this behavior to their families and friends.
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